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Our Case Study issue marks the debut of
a series of semi-annual Special Issues.
Our editorial theme centers on “Lessons
Learned” —valuable knowledge gained and
transferred to our readers on preparing for
and responding to a variety of terrorist and
natural incidents.

A hybrid advertorial (ad + edit) advertising
format offers vendors targeting the emer-
gency management and homeland security
sectors a powerful engagement platform to
stimulate purchasing. Educating with case
study content builds credibility and guides
decisions by showcasing your core compe-
tencies in-depth, and bringing them to life

with real-world deployments.

9 2% of readers are more likely to
partner with a company if they

are aware that government peers have

successfully implemented their solutions.

Fall 2007, Government Technology Reader Survey

—2 PAGES!

Advertise with a full page ad and receive a
bonus client-supplied case study page to
broadcast your message across the entire
emergency management universe.

There is no production work on your
end. Just supply a logo, photo and
copy, and we’ll design your case study
page for you.

The Escape Plan

Jacksonville Beach, Fla., implements cutting-edge server evacuation solution.

With our help, the one emergency you can avoid
is a technological one.
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LEVERAGE 2 PAGES

RATES AND OPTIONS:

Pick one of the following 2 page options:

*Content to be supplied by the
advertiser. Limit of 500 words, logo and

one image with captions for layout and

design by Emergency Management.

A. 2-PAGE CASE STUDY*

(Right-Hand Ad and Left-Hand Case Study) Case Study Copy Due:
October 3
B. 2-PAGE SPREAD ADVERTISEMENT
C. 2-PAGE CORPORATE PROFILE* Space Close:
October 6

(Right-Hand Ad and Left-Hand Profile)

Materials Due:
October 13

Price: $11,000

Gross rate, pricing includes four-color

ON THIS HIGH-IMPACT VISIBILITY OFFERING, CONTACT

SCOTT FACKERT, PUBLISHER AT 916.932.1416 OR SFACKERT@GOVTECH.COM



